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iQIYI, Inc. is an innovative market-leading online entertainment service in China. Our platform 
features a comprehensive library of highly popular originals, partner-generated, user-generated 
content.

We take pride in our platform’s technology powered by advanced AI, big data analytics and other core 
proprietary technologies. 

iQIYI attracts a massive user base with high user engagement, and has developed a diversified 
monetization model including membership services, online advertising services, content distribution, live 
broadcasting, online games, IP licensing, online literature and e-commerce.

iQIYI is ….



! Freemium model: Free tier (ad-supported) + VIP tier (paid subscription) 

! Focused on top Asian premium content: Chinese + Korean + Local Malay + Anime

! Multi-device: Available on mobile phones, tablets & TVs

! Subtitles: Supports 12+ languages – including Malay, English, Chinese

! Superior loading speed: Powered by proprietary iQiyi tech, delivering fastest loading & streaming 
experience in SEA!

! Superior viewing experience: 1080P Video Resolution, Dolby Atmos

! Ease of payments: Major credit cards, App/Play store, Direct Carrier Billing, e-wallets (ie. TnG)

iQiyi PROPOSITION AT A GLANCE
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#1
Most Downloaded OTT App 
Aug 20 - Mar 21

500k+
DAU
Daily Active Users

3mil+
MAU 
Monthly Active Users

Number of App Downloads vs Competitors
Aug 20 - Mar 21 iQiyi MALAYSIA KEY METRICS

Source: App Annie Source: iQiyi Internal Data

Source iQiyi internal platform



25% 
device

75% 
device

91% 
App based

9% 
Desktop based
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Our user demographic 
80% age between 19 - 31
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Source iQiyi internal platform



StreamingOpening ExitingBrowsing

User Journey Upon Firing Up iQIYI app
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